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Revolutionizing Business and Marketing Education: The MECCDAL Model and a Case 

Study from the American Institute of Business Experience Design 

 

Abstract 

This article provides an in-depth analysis of the evolving landscape of business and marketing 
education, accentuated by technological advancements, globalization, and the emergence of 
digital competitors. I underscore the challenges confronting traditional educational institutions 
arising from tech giants like Google and innovative e-learning platforms such as Udemy. The 
exacerbation of these issues in the post-pandemic environment is marked by escalating mental 
health concerns, a deficiency in practical skills acquisition, shifting student preferences, and 
debates surrounding the value proposition of college tuitions and business qualifications. Despite 
efforts to integrate immersive technologies and experiential learning strategies, a noticeable 
absence of pragmatic skills and learner-centric pedagogies persists within higher education 
paradigms. I introduce MECCDAL—a holistic, execution-oriented seven-pillar framework 
tailored to navigate contemporary challenges within an AI-infused, mental wellness-aware post-
pandemic context. MECCDAL is an acronym derived from Latin terminologies: Mens (mind), 
Executio (execution), Cor (heart), Corpus (body), Digitus (digital), Anima (soul), and Lingua 
(language). Through a detailed case study conducted at the American Institute of Business 
Experience Design, I illustrate MECCDAL’s efficacy in augmenting business and marketing 
educational delivery mechanisms while fostering both collective and individual well-being 
alongside enhanced innovation and implementation competencies among students. 
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“Rethinking business education is the cornerstone of progress. In the 21st century, it transcends 
mere cognitive learning; it’s about architecting experiences that genuinely prioritize humans at 

their core, acknowledging their roles as social catalysts and change-makers for fostering 
positive business transformation.” – American Institute for Business Experience Design 

 

Introduction 

In recent years, significant transformations have swept across the field of marketing and business 

education. Influenced by technological advancements, disruption from generative artificial 

intelligence (AI) (Guha, Grewal, and Atlas 2024), and globalization driven by remote learning 

(Cao et al. 2022), these changes have reshaped the educational landscape. The emergence of 

digital industry competitors, such as Udemy, and the entry of tech giants like Google into the 

higher education sector have introduced alternative methods for creating, accessing, delivering, 

and distributing business and marketing knowledge, challenging the traditional monopoly of 

universities (Davidovitch, Soen, and Iram 2008). These digital threats, compounded by the post-

pandemic era and escalating mental health issues among students and faculty (Galadima, 

Dumadag, and Tonn 2024), as well as evolving student preferences and questions regarding the 

value of college education tuitions and business degrees (CNBC 2021), have intensified these 

challenges. 

Current educational approaches have incorporated immersive technologies and experiential 

learning strategies (Radford, Hunt, and Andrus 2015). However, these methods often lack a 

comprehensive, learner-centric approach to higher education. Despite the integration of various 

methodologies, research indicates that business colleges often neglect the holistic aspect of 

higher education (Redgrave, Grinevich, and Chao 2022). This neglect results in insufficient 

emotional, spiritual, and social development in learners, limited interdisciplinary learning 

opportunities, and inadequate emphasis on human relationships within the current educational 
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paradigm. This article offers a comprehensive and critical perspective on business and marketing 

education, reflecting on my two-decade academic journey across diverse global higher education 

systems. It underscores the need for self-reflexivity among business academics to reevaluate our 

mission amidst evolving educational landscapes and adapt to challenges. Resistance to change in 

business schools and the higher education system is multifaceted; it stems not only from 

attitudinal barriers but also from structural impediments within institutional frameworks (Riley et 

al. 2024). These impediments hinder rapid adaptation even in the presence of innovative efforts. 

For instance, while some institutions embrace innovation with advanced AI integrations, others 

remain anchored in traditional pedagogical methods due to inherent organizational constraints 

impeding swift adaptation. 

This viewpoint article advocates for a reimagined approach to business and marketing 

education that is comprehensive, student-focused, and bridges theoretical knowledge with 

practical application. It introduces the MECCDAL model—a holistic, execution-oriented 

pedagogical seven-pillar framework designed to address contemporary challenges arising from 

an AI-driven and mental health-aware post-pandemic context. The acronym MECCDAL 

encapsulates the Latin terms Mens (mind), Executio (execution), Cor (heart), Corpus (body), 

Digitus (digital), Anima (soul), and Lingua (language). Using a case study from the American 

Institute of Business Experience Design, this article explores MECCDAL’s implementation in 

business programs and offers insights for future adaptations across universities globally. The 

article is structured as follows: It begins with a review of the current state of marketing and 

business education, highlighting the shortcomings and challenges in today’s higher education 

landscape. Then, it introduces the seven pillars of the MECCDAL model and illustrates their 
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implementation through a case study. Finally, the article concludes with recommendations for 

the future of business and marketing education. 

Review of Marketing and Business Education: Current State 

This review examines numerous studies on business and marketing educational models, aiming 

to enhance higher education teaching methodologies. It is organized around three core themes: 

pedagogical innovations and learning approaches, social implications of learning outcomes, and 

institutional strategies amidst global challenges. The first theme investigates transformative 

teaching methods that combine traditional and technology-driven solutions in higher education 

(Rohm, Stefl, and Saint Clair 2019). The relevance of blended learning, which integrates face-to-

face instruction with digital technologies, has grown post-pandemic. Basilotta-Gómez-Pablos et 

al. (2022) underscored the role of educators’ digital competencies in augmenting student learning 

experiences. The integration of AI tools like ChatGPT into marketing and business programs is 

also discussed (Guha, Grewal, and Atlas 2024), highlighting both its benefits and potential 

drawbacks.  

The second theme focuses on the social implications of learning outcomes. It encompasses 

research integrating sustainability and macromarketing into curricula. Reppel (2012) evaluated 

marketing education from a macromarketing perspective using Peterson’s Sustainable Enterprise 

logic (Jain 2022). Banu, Darmody, and Neilson (2024) introduced the “RESCUER” framework 

for teaching food sustainability while Sheth and Parvatiyar (2022) proposed a nuanced Socially 

Responsible Marketing framework aligning moral duties with societal well-being aspirations. 

The third theme addresses institutional strategies and global challenges intensified by post-

pandemic dynamics and AI integration in a globalized educational landscape. Riley et al.’s 

critical analysis (2024) highlighted destabilization in U.S. higher education due to an 
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overemphasis on research at the expense of teaching quality. Denegri-Knott, Witkowski, and 

Pipoli (2013) studied the adaptation of global marketing education in Peru, highlighting how it is 

tailored to fit the local context. In contrast, Bradshaw and Tadajewski (2011) explored Western 

universities’ global recruitment of marketing students and critiqued the commercialization and 

neoliberal tendencies in marketing education. Rippé et al. (2021) discussed pedagogical 

adaptations during the post-pandemic era to address students’ emotional challenges.” 

In conclusion, there is an imperative for adaptive educational strategies responsive to 

technological advancements societal challenges including AI integration global health crises 

mental health issues economic recession globalization. 

 

Shortcomings in Business and Marketing Education: A Call for Holistic Approach 

Despite technological advancements and diverse methodologies, business and marketing 

education face significant shortcomings (Huang and Ti 2019; Riley et al. 2024). Interactive 

learning is fostered by digital platforms (Rohm, Stefl, and Saint Clair 2019), and theoretical 

comprehension is enriched by blended education approaches and experiential learning strategies 

such as case studies and internships (Basilotta-Gómez-Pablos et al. 2022; Radford, Hunt, and 

Andrus 2015). However, these improvements fail to address the fundamental issues in business 

schools. 

Traditional business and marketing education often lacks a comprehensive approach, 

prioritizing technical skills over holistic learner development (Huang and Ti 2019). It operates in 

silos, limiting multidimensional problem-solving (Ferrell et al. 2015). Moreover, most academics 

in business schools fail to connect theoretical concepts with practical implementation and those 

who can bridge the gap between theory and practice are rare. Most do not run companies or have 
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strong industry connections, unless they are internationally recognized authors, thought-leaders, 

or affiliated with prestigious universities. Simply put, colleges have failed to grasp the “ready-to-

implement” aspect of business education, as documented by the Wall Street Journal (2023). 

Consequently, business schools urgently need to rethink their approach as the industry is being 

disrupted by digital players like Udemy, and changes in hiring practices by U.S. companies—

34% of U.S. companies have eliminated the degree as a mandatory aspect in their hiring process 

(intelligent.com 2023) — are exacerbating the situation.  

The shortcomings in marketing and business education are primarily due to a lack of student-

centricity and a holistic approach. Colleges do not consider wholeness as a foundational aspect 

of the learning experience, considered to be the most critical aspects needed to empower future 

business leaders for positive change. Therefore, adopting a new educational framework 

integrating holistic and execution-focused approaches can help colleges overcome current 

challenges and competition from tech giants offering alternative learning formats. Some 

institutions have started adopting a more holistic focus and embracing interdisciplinarity, but the 

contribution to a sustainable approach to transform business education falls short due to 

structural challenges and gatekeepers (Westerheijden 2022). Other areas of concern include the 

hiring of profiles, rankings, GPA grading, teachers’ evaluations, admission processes, learning 

outcomes, AI challenges, post-COVID needs for refunds, mental health issues among students, 

and the rise of hybrid lectures. 

Drawing on Riley et al.’s (2024) call for a more comprehensive approach to higher 

education, I propose the - MECCDAL Business Education Model - that integrates diverse 

knowledge production and delivery methods for enhanced innovation and students’ 

empowerment, prioritizes well-being outcomes, and incorporates an execution-oriented logic. 
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This new framework, focusing on all-inclusive and ready-to-implement strategies, can guide 

colleges and educators in revising their curriculum, teaching methods, and learning approaches, 

thereby fostering positive change, innovation, and promoting well-being within the business 

education system. 

 

Rethinking Business and Marketing Education: The MECCDAL Model  

The MECCDAL model, a dual-focused approach to business and marketing education, is crucial 

in today’s AI-driven, mental health-centric, post-pandemic world. It addresses changes in the 

production, delivery, and assimilation of business and marketing knowledge. The seven-pillar 

MECCDAL model (see Figure 1) — Mens, Executio, Cor, Corpus, Digitus, Anima, and Lingua 

— is proposed as a transformative framework for higher education. It promotes holistic learning, 

execution, and positive environmental and social impact. The model fosters balanced individual 

development and challenges established educational conventions. It is defined as: “a 

comprehensive education framework that encourages holistic learning alongside execution and 

positive impact on environmental and social well-being. The framework uses different learning 

modalities and combines various knowledge skill sets, techniques, methods, and platforms to 

promote a more balanced development of the individual learner. It addresses the broadest 

development of the ‘whole person’ at all levels and aims to rethink established conventions 

within the business and marketing field.”  
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Figure 1. The MECCDAL Model: Seven Pillars of Modern Business Education. 

 

 

The MECCDAL model acknowledges that teaching and learning techniques in colleges and 

business schools face challenges from social, technological, spiritual, and environmental forces. 

The entry of indirect actors like Udemy, Google certificates, and LinkedIn e-learning into the 

higher education industry exacerbates these challenges and defies universities’ monopolistic role, 

forcing them to rethink their current educational systems. Therefore, business schools need to 

consider new learning models that address these challenges, focus on students, and bridge the 

gap between theoretical and practical learning processes.  
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The solution lies in incorporating holistic and execution-focused business education 

frameworks. This dual approach helps students develop a comprehensive, theory-practice 

balanced, execution skills, and results-oriented mindset that can adapt to changing environments 

and challenges. While a holistic approach extends beyond academic learning and encompasses 

social, emotional, ethical, and practical dimensions, an execution-focused approach refers to 

applying knowledge and skills effectively and efficiently to achieve desired outcomes. Indeed, 

execution is a critical facet of business and marketing education. Institutions must equip students 

with practical skills for immediate professional engagement.  

The current scarcity of such professionals poses a significant challenge for graduates lacking 

these skills. As Barack Obama stated while referring to the most vital skill leaders should acquire 

nowadays: “just learn how to get stuff done.” The MECCDAL model, when adopted by colleges 

and academics, can facilitate students’ transformation into professionals or entrepreneurs, aiming 

for profitability and positive societal and environmental impacts. This seven-pillar framework is 

instrumental in forging ties among students, business schools, industry, public policy, and 

society. The roles of each pillar in the current landscape of business and marketing education are 

explored in the following sections. 

 

Mens: Advancing Students’ Cognitive Development for Success  

Mens, derived from the Latin term for ‘mind,’ is an educational methodology designed to 

augment cognitive abilities essential for business and marketing education. It equips students 

with a diverse knowledge base, promoting effective marketing and business strategies while 

mitigating myopic strategic positioning. Mens fosters holistic thinking, enabling students to 

explore varied perspectives when addressing problems or situations. In the context of marketing, 
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Mens cultivates professionals equipped with a comprehensive, multi-tiered knowledge base 

grounded in science. This knowledge encompasses factual, conceptual, procedural, and 

metacognitive elements. As a core component of the MECCDAL model, Mens adopts a student-

centric approach that nurtures budding business leaders and entrepreneurs.  

Educators adhering to Mens should integrate five types of cognitive knowledge into the 

curriculum. Conventional knowledge lays the foundation by imparting an understanding of 

diverse businesses and their key concepts. Patchwork knowledge enhances learning through 

interdisciplinary insights; practical knowledge focuses on domain-specific skills and techniques; 

subversive knowledge inspires challenges to established norms; mundane or operational 

knowledge underpins daily business functions. This multifaceted approach fosters innovative 

reasoning methodologies that enhance problem-solving capabilities while considering impacts on 

individuals, communities, societal structures, and ecosystems. 

 

Executio: Enhancing Students’ Proficiency in Execution-Oriented Skills  

Derived from Latin, Executio signifies ‘execution’, and in this context, it pertains to the 

cultivation of execution skills in business students. These skills, a blend of cognitive and 

analytical abilities with implementation prowess, are pivotal in molding students into effective 

doers. However, a deficiency of these skills is often observed in the workplace (Wall Street 

Journal 2023), primarily because most business school graduates lack hands-on company 

management experience, thereby lacking the proficiency to execute a project end-to-end in 

diverse industry settings. To mitigate this, I suggest three execution systems — System F (Figure 

it Out and Fulfill), System G (Grasp and Go), and System M (Manifest and Maintain).  
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System F fosters initiative-taking, problem-solving, and task completion. Academics can 

foster these skills by introducing a ‘Shark Tank’ style pitch in marketing lectures. System G 

underscores swift goal-oriented action and task completion, which can be instilled through a one-

day flash internship with a local business during a marketing lecture. System M focuses on the 

generation and maintenance of results, which can be incorporated into a marketing course 

through a metrics and KPIs system that gauges the sustained success of marketing initiatives 

throughout the semester.  

The integration of these systems into business and marketing pedagogy can significantly 

bolster students’ execution-oriented skills, equipping them for triumphant corporate careers.  

 

Cor: Fostering Emotional Capital through the Triad of ‘Savoirs’  

The third pillar of the MECCDAL framework, Cor, symbolizing ‘heart,’ underscores the 

cultivation of emotional capital in students. Drawing inspiration from the French approach to 

emotional intelligence (Batat 2017), it is predicated on three types of knowledge: savoir-être, 

savoir-vivre, and savoir-apprecier. Savoir-être, or ‘know-how to be,’ encapsulates interpersonal 

skills, indispensable in both personal and professional realms. Savoir-vivre, or ‘know-how to 

live,’ embodies the ability to live elegantly and adhere to societal norms. In a business context, it 

implies understanding how to behave professionally and ethically. Savoir-apprecier, or ‘know-

how to appreciate,’ involves the capacity to appreciate and cultivate gratitude. It entails 

recognizing and valuing the positive aspects of life and work, contributing to emotional well-

being and self-confidence. These ‘savoirs’ contribute to a positive and productive work 

environment, aiding individuals in their personal and professional development. They are crucial 

in promoting a human-centric approach to business. Hence, their integration into a business and 
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marketing curriculum can foster a more human-centric and emotionally intelligent future 

generation of business professionals. Professors can incorporate exercises into their curriculum 

to facilitate students in practicing patience, empathy, and effective communication.  

The integration of these ‘savoirs’ can equip students with the emotional intelligence 

necessary to excel in their personal and professional lives. This approach aligns with the 

emotional well-being logic central to macromarketing literature (Batat 2022; Sirgy 2021) and the 

French philosophy of Cor (Batat 2017), emphasizing the significance of emotional capital in 

education. It prepares students to be not just successful professionals, but also emotionally 

intelligent individuals who can contribute positively to their workplaces and society. 

 

Corpus: Enhancing Students’ Physical and Aesthetic Attributes 

The significance of physical and aesthetic well-being is often undervalued in marketing and 

business education, with a predominant focus on theoretical knowledge and technical skills. This 

oversight can lead to graduates who are technically proficient but lack self-confidence and adept 

presentation skills, essential for navigating complex business terrains. The pillar of Corpus or 

‘body’ bridges this gap, fostering an environment that cultivates knowledgeable, confident, and 

professional learners through targeted initiatives.  

A business school adopting the Corpus approach would incorporate workshops on 

professional attire and grooming nuances aligned with industry standards to bolster students’ 

self-esteem. Nutrition education is also integral to the learning experience. Additionally, optional 

classes like yoga or meditation equip students with effective stress management tools. 

Incorporating Corpus ensures the holistic development of graduates who are not only technically 
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skilled but also exude confidence, professionalism, and resilience - quintessential attributes for 

thriving in today’s dynamic business ecosystem. 

 

Digitus: An Innovative Approach to Enhancing Students’ Digital Well-Being  

The fifth pillar of the MECCDAL framework, Digitus or ‘digital,’ represents a groundbreaking 

approach aimed at enhancing students’ digital well-being. This concept extends beyond 

technical, analytical, and strategic skills to offer a holistic educational experience in the digital 

realm. It is anchored in fostering a balanced and civic relationship with technology (UNCE 

2020), emphasizing discernment of the impacts of digital engagement and awareness of 

management strategies for optimal digital health.  

Incorporating digital well-being into business and marketing curricula necessitates attention 

to four pivotal domains. Digital agency and empowerment focus on arming students with 

essential skills for proficient and secure utilization of digital tools. Digital professionalism covers 

networking, branding, and effective communication online; this can be nurtured through 

activities aiding students in optimizing their LinkedIn profiles. Furthermore, digital citizenship 

underscores the cyberspace rights and responsibilities while addressing legal, ethical, and 

etiquette standards. Lastly, digital dignity/identity highlights the significance of personal 

presence amidst AI’s capability to generate virtual identities; it calls for heightened awareness 

about the indelible nature of online actions to guide informed decision-making processes 

regarding digital identities. Addressing these domains holistically not only refines student 

competencies but also addresses gaps within contemporary business/marketing educational 

paradigms. 
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Anima: A Catalyst for Spiritual and Self-Awareness in Students 

MECCDAL’s sixth pillar, Anima, derived from the Latin word for ‘soul,’ underscores a holistic 

educational approach in business. This paradigm is essential in the post-pandemic landscape 

characterized by evolving work values, mental health concerns, and the growing influence of 

digital culture. Traditional systems have predominantly emphasized cognitive learning at the 

expense of spiritual growth. In contrast, Anima fosters a balanced learning environment that 

prioritizes both technical expertise and personal development. Anima empowers students to 

explore their intrinsic values and potentials, enhancing memory, reasoning, aesthetic 

appreciation, physical abilities, and social skills. It advocates for enriched imagination, 

creativity, critical thinking capabilities while instilling a sense of commitment and responsibility. 

Aligned with the ‘philosophy of life,’ a principle revered by holistic educators including 

macromarketing scholars (e.g., Riley et al., 2024; Sheth and Parvatiyar 2022; Batat 2022; Sirgy 

2021), Anima acknowledges our integral role in life’s ongoing evolution.  

Incorporating this pillar into business education stimulates self-awareness through self-

reflexivity and spiritual upliftment. Educators can integrate reflective group discussions to 

enhance self-reflexivity or include holistic personality assessments and value clarification 

exercises to deepen self-knowledge. Courses on ethics and morality can elevate spiritual 

understanding while mindfulness activities foster an exploration of inner human dynamics. 

Lingua: Enhancing Students’ Communication Skills 

Lingua, the final pillar of the MECCDAL method, symbolizes ‘language.’ It emphasizes two 

fundamental communication skills: analytical-empathetic listening and eloquent speaking. 

Analytical-empathetic listening extends beyond verbal comprehension to include tone, context, 

and non-verbal cues, fostering empathy for the speaker’s emotions and perspectives. Eloquent 
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speaking, on the other hand, pertains to the clear and effective articulation of ideas. Existing 

pedagogical methods often emphasize one-way communication, lacking real-world context and 

sufficient practice opportunities. Lingua addresses these shortcomings by promoting interactive 

communication and providing ample practice in supportive environments. Techniques such as 

theatrical role-playing and the ‘Actors Studio Method’ can enhance both empathetic and 

analytical listening skills. Debate competitions provide platforms for articulating complex issues. 

Lingua’s comprehensive approach addresses educational gaps, shaping proficient future business 

and marketing leaders equipped with essential tools for effective interaction with diverse 

stakeholders.  

 

The MECCDAL Model in Action: A Deep Dive into the American Institute of Business 

Experience Design (AIBXD)  

AIBXD is a premier institution bridging academic theory and industry practice. It aims to equip 

future business leaders to address contemporary challenges, such as fostering human-centric 

business models in a phygital, AI-driven, post-pandemic context. AIBXD offers a diverse range 

of programs and services, including executive education, certified programs, diplomas, 

masterclasses, consulting services, business networking opportunities, market research services, 

and quality labeling services (Image 1). 
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Image 1. A Glimpse into the American Institute of Business Experience Design. Source: Official 

Website Screenshot (Image courtesy of ©AIBXD) 

 

 

AIBXD exemplifies the practical application of the MECCDAL model in business and 

marketing education. It integrates this seven-pillar framework to tackle current business 

education challenges. AIBXD’s approach is human-centered, science-driven, and result-oriented. 
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Its mission is to empower future leaders to adopt a human-centric business approach for societal 

betterment. The institution positions itself as an industry disruptor, defining itself as “the iPhone 

of business schools,” as stated on its official website (www.aibxd.com). 

 

History and Origin  

The origins of AIBXD date back to the early 2000s. Founded in 2005 by independent business 

academics, the institute aimed to advance business science and education. It underwent 

restructuring in 2013 to offer more innovative, immersive, and customized business learning 

programs. By 2017, AIBXD refined its focus on experiential and phygital learning. 

Subsequently, AIBXD unified its multifaceted services under a refined corporate identity. 

AIBXD distinguishes itself by offering an unparalleled learning journey, merging industry 

insights with scientific rigor. It delivers actionable knowledge, scientifically validated and 

readily applicable. Beneficiaries range from individuals like students and entrepreneurs to 

corporations, gaining insights from concept architects, impactful entrepreneurs, and innovative 

corporations. AIBXD’s commitment to comprehensive, learner-centric education, blending 

physical and digital practices, remains unwavering. 

 

Integration of MECCDAL’s Seven Pillars 

AIBXD’s curriculum, anchored in the MECCDAL model’s seven pillars, harmonizes holistic 

and execution-oriented education. The human-centric approach aligns with the Cor, Corpus, and 

Anima pillars, while the execution-oriented logic mirrors the Executio, Digitus, and Lingua 

pillars. The science-driven curriculum echoes the Mens pillar. This case study demonstrates the 
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model’s implementation at AIBXD, particularly in reimagining business education by applying 

the seven pillars for improved learning experiences, creativity, and well-being. 

 

1. Mens Implementation at AIBXD 

AIBXD’s Mens strives to enhance learners’ cognitive development and provide them with a 

broad spectrum of knowledge essential for effective business education. The implementation 

incorporates various knowledge types as per the MECCDAL model. Conventional knowledge 

equips students with a foundational understanding through a chronological and critical 

examination of marketing and business theories, such as the transition from the traditional 4Ps 

marketing mix to contemporary experiential marketing theories. Contemporary concepts are 

often imparted by their originators, enabling learners to participate in constructive dialogues and 

comprehend the personal narratives behind business and marketing theories. Moreover, AIBXD 

employs a patchwork knowledge strategy, offering students insights from diverse perspectives by 

integrating teachings from business academics and experts in other disciplines like anthropology 

or philosophy. These ‘Dual-Courses’ are typically delivered by two faculty members, one 

specializing in business and marketing and the other in a selected discipline. This approach 

fosters a culture of innovation and creativity in the business field by allowing students to develop 

critical thinking and a more comprehensive understanding of business and marketing 

frameworks and theories. 

Practical knowledge acquisition is facilitated through ‘Praxis Pathways’ courses, which 

emphasize the amalgamation of theoretical knowledge and practical application. These courses 

address real-world business challenges and adaptations of theoretical concepts across various 

business contexts. For instance, a marketing scholar introduces students to the marketing mix 
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framework, and a practitioner provides real-world examples of its implementation, outcomes, 

and shortcomings. Subversive and mundane knowledge, as per the MECCDAL model, are 

integrated through ‘Uncharted Methods Lab’ courses. These courses explore unconventional 

approaches to business and are delivered by faculty members as well as entrepreneurs and 

executives who have successfully challenged established norms. In conclusion, AIBXD’s 

comprehensive approach enhances students’ problem-solving skills while encouraging ethical 

considerations in their decision-making processes. 

 

2. Executio Implementation at AIBXD 

AIBXD provides an execution-focused business education, emphasizing practical skills and 

tangible outcomes. The institution’s executive education program, designed for roles in 

marketing and business strategy, readies leaders to navigate AI-driven environments. This 

commitment is incorporated through innovative execution methods such as System F (Figure it 

Out and Fulfill) and ‘Execution Challenges,’ where students tackle real-world problems and 

present solutions to professionals. AIBXD’s DUDD™ (Discover, Understand, Digest, and 

Deliver) teaching method ensures coursework completion during sessions, thereby eliminating 

homework while enhancing execution abilities. Assessments prioritize students’ implementation 

skills over traditional grading. Outdoor experiential learning expeditions further augment the 

real-world application of classroom concepts. Additionally, AIBXD’s consultancy division 

offers ‘Flash Consultancy Projects,’ utilizing the System G (Grasp and Go), where students 

address real company problems and receive financial compensation for their work. This reflects 

AIBXD’s commitment to social justice and equity. These initiatives equip students with 

extensive practice in execution skills, preparing them for success in the corporate world. 
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3. Cor Implementation at AIBXD 

AIBXD’s educational philosophy aligns with the Cor pillar, which emphasizes the institution’s 

guiding values. This alignment is manifested in AIBXD’s mission to empower future leaders 

through a human-centric approach via the ‘three-savoirs’ approach. Savoir-être, or ‘know-how-

to-be’, is demonstrated through role-playing exercises where students, such as those portraying 

managers, exhibit empathy towards peers simulating employees in crisis. These exercises 

leverage diverse emotional backgrounds to enhance interpersonal skills development. In 

addressing savoir-vivre, or ‘know-how-to-live’, AIBXD offers thematic workshops and classes 

on business networking strategies. These are tailored for various professional profiles and 

industry-specific audiences, acknowledging that networking nuances can differ across 

managerial cultures (Njoku and Cooney 2020). Ethical dilemmas and professional conduct are 

central themes within these learning modules.  

AIBXD also offers specialized courses aimed at cultivating ‘Business Etiquette Elegance,’ a 

principle practiced within its own academic and corporate interactions. An example of this 

principle is teaching students the art of conducting follow-up communications with grace. 

Savoir-apprecier, or ‘know-how-to-appreciate’, gains prominence in an era marked by anxiety 

and negative social media narratives. Initiatives such as encouraging students to maintain 

‘gratitude journals’ exemplify this focus. Collaborations with NGOs not only foster emotional 

intelligence but also strengthen communal bonds among students. Both AIBXD staff and 

students dedicate time to volunteer for causes that resonate with their values, preparing them for 

their impending professional journeys. This emotionally-oriented education model distinctively 

positions AIBXD in the business education landscape. 
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4. Corpus Implementation at AIBXD 

AIBXD integrates the Corpus pillar through various strategies. It hosts monthly ‘Professional 

Attire Selection’ workshops, where experts provide guidance on suitable attire for different 

business environments, aiming to enhance students’ self-presentation and confidence. These 

sessions cater to all professionals. Nutrition education is another focus area; AIBXD organizes 

guest lectures by esteemed nutritionists to impart knowledge on balanced diets, supporting 

students’ peak performance amidst academic rigors. In its executive and diploma programs, 

AIBXD provides complimentary gourmet meals prepared by top chefs and nutritionists, ensuring 

optimal focus during afternoon classes. Executive program participants also receive a well-being 

card granting access to massage services after intensive learning sessions. The curriculum 

incorporates yoga and meditation as optional but popular tools for stress relief, promoting overall 

well-being and resilience. These initiatives collectively hone students’ physical and aesthetic 

skills, positioning them distinctively in the corporate landscape and elevating AIBXD’s stature in 

business education. 

 

5. Anima Implementation at AIBXD 

In response to post-pandemic mental health concerns, AIBXD has implemented Anima, 

emphasizing psychological well-being. This is reflected in AIBXD’s commitment to positively 

impact learners’ well-being through innovative and holistic practices. AIBXD has integrated 

hypnotherapy sessions into its curriculum, conducted by a renowned therapist who has 

collaborated with Nobel laureates and esteemed professionals. These sessions aim to enhance 

students’ self-reflexivity, facilitating an introspective journey to explore and understand their 

inner selves and life’s purpose. Additionally, AIBXD provides dedicated meditation spaces and 
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emotional intelligence training as resources for inner exploration. These efforts have resulted in a 

significant number of students articulating their life’s purpose and aligning it with their 

professional endeavors, marking a positive impact on overall well-being. 

 

6. Digitus Implementation at AIBXD 

AIBXD’s educational programs, designed for the digital and AI-centric world, implement 

Digitus. This strategy integrates digital well-being into the curriculum, providing a 

comprehensive learning environment for students to safely explore digital tools and platforms. 

The curriculum includes sessions with digital experts, ethical hackers, and AI marketing 

professionals, as well as courses comparing human and Generative AI creativity. A ‘Digital 

Ethics & Etiquette’ course is also integrated, where students explore cyberspace rights and 

responsibilities, laws, ethics, and etiquette through role-playing exercises, addressing issues like 

cyberbullying. AIBXD emphasizes managing one’s digital footprint amidst AI-generated 

identities, educating students about online actions’ permanence through seminars and workshops. 

Regular ‘Digital Branding Workshops’ guide students to optimize their online profiles and learn 

effective digital communication strategies, encouraging them to build professional online 

personas. Furthermore, AIBXD hosts ‘Human vs AI’ workshop challenges to sharpen critical 

thinking regarding AI tools’ application for enhanced productivity without compromising human 

creativity. 

 

7. Lingua Implementation at AIBXD 

AIBXD’s Lingua pillar combines advanced technology with practical exercises to enhance 

students’ analytical-empathetic listening and eloquent speaking skills. AIBXD integrates virtual 
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reality (VR) into its curriculum, allowing students to interact with virtual stakeholders to practice 

interpreting tone, context, and non-verbal cues, fostering analytical and empathetic listening 

skills. To enhance eloquent speaking, AIBXD introduces ‘improvisational speaking’ exercises. 

Furthermore, AIBXD incorporates theatrical role-playing and acting exercises, where students 

assume various stakeholders’ roles in business scenarios, enhancing both listening and speaking 

skills. This innovative approach underscores AIBXD’s commitment to a comprehensive and 

practical learning experience. 

 

In conclusion, the adoption of the MECCDAL seven-pillars model has positioned AIBXD as 

a disruptive force in business education, akin to a major technological innovation. This unique 

approach transcends traditional academic structures and effectively tackles complex issues 

arising from higher education’s evolution. 

 

Conclusion and Recommendations for the Future of Business and Marketing Education  

MECCDAL’s implementation merges physical and digital learning experiences, focusing on 

students’ cognitive and emotional well-being. It fosters an environment where future business 

professionals gain both theoretical knowledge and practical skills essential for today’s 

unpredictable business landscapes. AIBXD exemplifies the effectiveness of the seven-pillar 

MECCDAL model in refining educational delivery, emphasizing an integrative approach that 

balances human welfare and tangible outcomes. This aligns with AIBXD’s ethos of prioritizing 

humanity - “Putting the human first - for real!” Table 1 thoroughly examines MECCDAL’s 

seven pillars implementation in business and marketing education and outlines future research 

directions. It provides insights for integrating these principles to develop a comprehensive, 
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learner-centric, application-focused educational model capable of addressing current challenges 

in higher business education.  

“Insert Table 1 about here” 

However, it’s crucial to recognize that while this case study highlights potential 

transformation pathways, overcoming deep-rooted norms and accepting the innovative risks 

associated with changing academic institutions’ organizational structures is essential. AIBXD’s 

narrative emphasizes its pivotal role in redefining business education through models like 

MECCDAL, combining holistic perspectives with practical approaches amidst rising AI-related 

challenges, thereby nurturing well-rounded future leaders. 
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Table 1. The Future of Marketing and Business Education: Insights from MECCDAL’s Seven Pillars.  


